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DEVELOPMENT INFORMATION

Development Name MSHDA #

AKA Previous Name On-Site/Property Mar
Property Address E-Mail Address

City Phone

State Fax

Zip HUD Confract/Project#

MANAGEMENT AGENT/OWHNER INFORMATION

Management Agent Owner
Contact/Title Contact/Title
Address Address

City City

State State

Zip Zip

Fhane Fhone

Fax Fax

E-Mail Address E-Mail Address

Email Contacts:

Motes:




Contact Information
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Premium Management Fee (PMF)
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Affirmative Fair Housing Marketing Plans

MSHDA AFFIRMATIVE FAIR HOUSING MARKETING PLAN

COMPLETE FORM AND SUBMIT TO: MSHDA, Asset Management Division, Cadillac Place
- 3028 W. Grand Blvd. Suite 4-600, Detroit, MI 48202 Attn: Director, Asset Management or
submit electronically to rayw@michigan.gov or whitmorem@michigan.gov.

1. INTRODUCTION

The Michigan State Housing Development Authority requires that all MSHDA financed
developments maintain a current approved Affirmative Fair Housing Marketing (AFHM)
plan on-site. The Affirmative Fair Housing Marketing Plan (AFHM) is required to ensure
that owners of MSHDA-financed housing developments are taking necessary steps to
eliminate discriminatory practices involving MSHDA-financed housing. If your AFHM plan
is five years or older, or if your plan is lost and cannot be found, you will need to revise and
re-submit your plan to MSHDA for approval. The revised plan should incorporate current
demographics and be reflective of the marketing area as it is today.




Affirmative Fair Housing Marketing Plans

A. Applicant Name, Address (City, State, & Zip Code) and D. MSHDA Development Number and HAP Contract
Telephone Number (including area code) No. if applicable

Number of Units
E. Rental Range

From $ to $
F. Type of Multifamily Housing:

Elderly Non-elderly
G. Approximate Starting Dates (mm/dd/yyyy)

"1 Advertising

1 Occupancy
B. Development Name, Location/Address (include: City, ~ H. Name of Managing Agent, Address (include:
State, and Zip Code) and Telephone Number (including City, State, and Zip Code) and Telephone

area code) Number (including area code)

C. Housing Market Area Boundaries & Census Tract




Affirmative Fair Housing Marketing Plans
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Affirmative Fair Housing Marketing Plans

3. TYPE OF AFFIRMATIVE MARKETING PLAN - Check Appropriate Box
O New O Updated

OMinorityl | OWhite (non-minority) Area  [OMixed Area (with % minority residents)

4. DIRECTION OF MARKETING ACTIVITY

Indicate below which group(s) in the housing market area is/are least likely to apply for the housing because of
its location and other factors without special outreach efforts taking place.

OWhite (non-Hispanic) O Black (non-Hispanic) [0 American Indian or Alaskan Native CDHispanic
OFamilies with Children [0 Asian/Native Hawaiian/Pacific Islander [0 Other (Please specify)

OPersons with Disabilities (MSHDA requires all developments to affirmatively market to people with disabilities)
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Affirmative Fair Housing Marketing Plans

A. Commercial Media
Check the media to be used to advertise the availability of this housing;:
CONewspaper(s)/Publications [Radio OTV OBillboard(s) COWebsite COther
(specify)
Name of Newspaper, Radio or TV Racial/Ethnic Identification of Size/Duration of Advertising
Station Readers/Audience

B. Brochures, Signs and HUD’s Fair Housing Poster

(1)  Will brochures, leaflets, or handouts be used to advertise? Yes No. If yes, attach a copy and
explain how this printed material will be distributed:

(2)  For project site sign: indicate sign size ; Logotype size . Attach a
photograph of project sign.
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Affirmative Fair Housing Marketing Plans

Name of Group/Organization Group Approximate Date of Contact Person Contacted or to be
. . or Proposed Contact Contacted
Identification (mm/dd/yyyy)

Address & Telephone Method of Contacts Indicate the specific function
Group/Organization will undertake in
implementing the Marketing Program




Affirmative Fair Housing Marketing Plans

6. Future Marketing Activities

Check the block(s) that best describe future marketing activities to fill vacancies as they occur after the
development is initially occupied.

OONewspapers/Publications [Radio OTV [OBrochures/Leaflets/Handouts

OSite Signs Community Contacts

OOthers (specify)
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Affirmative Fair Housing Marketing Plans

7. Experience and Staff Instructions (See Instructions)

Staff has experience [1Yes [INo

On separate sheets, indicate training to be provided to staff on Federal, State
and local fair housing laws and regulations, as well as this AFHM Plan. Attach
a copy of the instructions to staff regarding fair housing.
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Afﬁrmatwe Fair Housing Marketing

8. AFHM Plan Goals (Attach %ddl[m:mi Sheets to this For nﬂ
Based on the racial/ethnic demographics in your market area, indicate the number of units you
expect to rent to the population you identify as least likely to apply for housing at your development.
Be sure to provide the same information for persons with disabilities.
Provide a breakdown of the overall marketing budget and that part of the budget that will be used to
implement the Plan. Indicate how much money is budgeted for commercial media usage. Indicate
who is responsible for completing the outreach program.
Briefly outline in writing the prior experience of the Management Agent in marketing subsidized
housing developments, including MSHDA-financed housing, and achieving affirmative marketing
goals including persons with disabilities marketing goals and achievements.

Review and Update: By signing this form, the applicant agrees to review its AFHM Plan every 5 years
and update as needed to ensure continued compliance with MSHDA’s Affirmative Fair Housing
Marketing Requirements.
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Affirmative Fair Housing Marketing Plans

Management Agent: SUPER MANAGEMENT AGENT Development: MSHDA VILLAGE

MSHDA Total No. Affirmative Market.ing Handicap Marketipg
No Development Name Units Goals Achievements Goals Achievements
' Units Percent Units Percent Units Percent Units Percent

9999 MSHDA VILLAGE

8021 BY THE LAKE
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Incident Notification to
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_Incident Notification to MSHDA




Incident Notification to MSHDA (cont.)




Incident Notification to MSHDA (cont.)




Site Visits, Escrow Draws &
[dentity of Interest




Site Visits




Site Visits (cont.)




Escrow Draws




Escrow Draws (cont.)




Draws (cont.)




Identity of Interest Information




Budgets
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Budget Information (cont.)




Budget Information (cont.)




Budget Information (cont.)




Utility Allowance Calculation Process




Utility Allowance Calculation Process
(cont.)




Budget Submission Requirements
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Monthly Income and
Expenditure Process




Monthly Income and Expenditure (MIE)




Monthly Income and Expenditure (MIE)




MIE Submission Info
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Monthly Income and Expenditure (MIE)




Monthly Income and Expenditure (MIE)
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Audits Submission Requirements







Audits (cont.)
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Michigan Housing Locator
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MichiganHousinglLocator.com

Access and list Michigan rental properties
for free

View up-to-date listings daily. The most

updated listings appear at the top of each
search.

View interactive maps of rental properties
Attach and view applications and leases
Post and wview unlimited photos

Save and print yvour favorite property listing
Receive and track email leads

Look for similar properties in the rent

comparable search : R .~
& e T
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